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ABOUT CLIA

Established in 1975, Cruise Lines International Association (CLIA) is the
world’s largest cruise industry trade association, providing a unified voice
and leading authority of the global cruise community. We support policies
and practices that foster a safe, secure, healthy and sustainable cruise ship

environment for the more than 24 million passengers who cruise annually.

Through our 15 offices across the globe, we represent the industry in North
and South America, Europe, Asia and Australasia. Our members are
comprised of the world’s most prestigious ocean, river and specialty cruise
lines; highly trained and certified travel agents; and the top suppliers and
partners for the industry, including ports & destinations, ship development,

suppliers and business services.

CLIA is the global organization
that fosters our members’ success
by advocating, educating and
promoting the common interests

of the cruise community.
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A LETTER FROM CLIA LEADERSHIP

s we begin 2017, it offers us the opportunity to reflect on 2016 and our accomplishments.
CLIA's mission is to represent One Industry with One Voice and we take that seriously. In
2016, we worked to deliver on this promise through three defining pillars: enhancing member
value, unifying our industry and, creating a 'glocal’ organization — one that enables sharing
best practices globally while executing at a local level.

As the cruise industry evolves, so does CLIA, and we want to recognize the tremendous contributions
from our colleagues across the globe. This Annual Report shares our stories, and as you will read in
the next several pages, we've made significant advancements in the areas that matter most to
our members, including:

= Working with key stakeholders around the world to increase economic benefits and
mitigate risks including advancing CLIA maritime leadership in both wastewater and
emissions technologies and practices.

+ Forming strategic partnerships with key industry stakeholders including UBM, and Florida-
Caribbean Cruise Association, to create dynamic business-to-business events around the
world and to deliver the first official global magazine to the cruise industry.

» Engaging agents to learn about the cruise landscape through CLIA events, live and
on-line training, reaching more than 16,000 agents globally this year alone.

With 62 cruise line members, representing more than 90 percent of cruise line capacity, 275 Executive
Partners and 15,000 Travel Agency and 30,000 Travel Agent Members, CLIA represents the interests of
the entire cruise industry. And as the industry continues to grow and evolve at a record pacs, it is more
important than ever for CLIA to operate as the singular industry voice and advocate on behalf of us all.

Thank you to all our members for your support in 2016. We celebrate your commitment, dedication
and enthusiasm. In 2017, we will continue to work diligently to exceed your expectations and — together
with one voice — champion your success.

Oldar M. Yotadtiin (Dfoust™

Adam M. Goldstein Cindy D'Aocust
Global Chairman, CLIA President & CEQ, CLIA
President & COO, Royal Caribbean Cruises Ltd.
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ADVOCATE

CLIA provides a global voice for the cruise industry while advocating for policies and
practices that foster a safe, secure, healthy and sustainable cruise ship environment.
By partnering with global maritime and environmental alliances, and advocating on
behalf of the industry in front of national legislative and regulatory bodies, CLIA promotes

the industry’s common values and interests.

CLIA pro-actively shares the industry’s environmental leadership story with news outlets
and influencers to create public awareness. In addition to a new industry sustainability
report, a video underscoring the industry’s commitment to the environment, and research
on environmental leadership and performance, CLIA also engaged more than 600 travel
agents as ambassadors of the industry's messages on health, safety and the environment
via webinars. CLIA representatives were quoted in more than 550 news articles on cruise
industry environmental performance, and CLIA President and CEO Cindy D'Aoust’s
op-ed about the benefits of environmental sustainability for the cruise business was

published in U.S. national media outlets The Huffington Post and The Hill.



CLIA Cruise Line Members, Travel Agency leaders
and key suppliers and partners met with legislative
leaders at the Congressional Cruise Caucus on
Capitol Hill in Washington, D.C. to educate law-
makers on cruising’s place in the broader travel
community, its impact on the American economy
and its role as a job creator.



Legislative successes in 2016 included: developing and passing legislation in Florida to
simplify and prevent overpayment of alcohol sales taxes; defeating Alaska's proposed
$17 million annual increase in cruise passenger taxes; and in Vancouver, facilitating
the cruise industry’s first successful deployment of Automated Passpo_r*_( Cont_r_ol kiosk
technology to speed the processing of embarking cruise passengers through the U.S.

Customs and Border Protection preclearance.

Working closely with institutions
such as the International Maritime
- Organization, CLIA shaped outcomes
benefiting the cruise industry on issues
of passenger safety, agriculture

inspection fees, water treatment

systems, labor costs, and carbon

reduction efforts.
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EDUCATE

Travel agents continue to be the heart of the cruise _ o 70 y
industry, with nearly 70 percent of travelers booking | el
their cruises through a travel agent. B oL

CLIA is committed to helping our 15,000 travel agency and 30,000 agent members - . é 1 5 0 0 0
achieve success through education: education about the diverse cruise options 4

Travel Agency Members Worldwide

so they can serve their cruise traveler clients, and education to help them grow

their businesses and advance their careers. CLIA delivers education via exclusive 3 0 0 0 0
networking events, robust training options, and new research. 9

Individual Travel Agent

Members Worldwide

Professional Development at
Cruise3d60 in Vancouver




CLIA initiated a new learning management system to provide online

access to the CLIA course catalog, with visible progress to certification,

eliminating the need for hard copy logbooks. More than 2,872 online

training courses were completed in 2016. Online training
courses completed

In the U.S., CLIA introduced Career Seascape, a one-stop professional
development platform with renewed certifications and a roadmap for I . E,ﬁ.,BLE CEAEESR TEO&,ESEXTALEE
professional advancement. New educational options include: Certified ------------;

Cruise Counselor, an entry-level certification program for those exploring
the industry as a career, and the Career Counseling Program, a personalized

program offering agents one-on-one phone appointments with CLIA’s

CERTIFIED
professional development team members. ELLOR

ﬁlm



More than 16,000 global travel agents engaged in CLIA
professional development, including our new live
training events, which were designed so agents can
complete the certification courses and explore the
port destination.

Product knowledge is still important, and to help
agency and agent members understand the multitude
of cruise options, CLIA launched Cruise Finder, a

new tool providing detailed information about cruise
travel and general educational content.




CLIA events enable agents to network and learn about the cruise industry. Some of the events in 2016 include the inaugural Travel

Agent Destination Summit in Puerto Rico, the CLIA River Cruise Conference in Amsterdam, CLIA Conference 2016 in Southampton

-- attended by a record 470 travel agents — and CLIA Cruise360, hosted in North America and Australia.




In the UK and Ireland, CLIA introduced a new series of three live events
(CLIA Live) attended by nearly 150 travel agents in Cork, Galway and
Dublin. Travel agent feedback was so positive that CLIA will repeat the
Live Series in Ireland, and launch it in Scotland in 2017.

CLIA's Cruise Sales Masterclass, a new event in England, provided agents
training onboard a CLIA Cruise Line Member ship. 2016 events in Dover and
Liverpool were held on the Celebrity Silhouette and the Caribbean Princess.

Research is knowledge, and in 2016 CLIA
released a four-part, quarterly research series,
the 2016 Travel Agent Cruise Industry
Outlook Report designed to forecast cruise
industry trends and deliver insight into the

current state of the travel agent industry.

ENT
A STRY
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PROMOTE

Throughout the year and around the world, CLIA regularly
shares industry growth research and forecasts, and
cruise travel trends and tips with major media and travel
bloggers. CLIA hosts special media events - such as
press conferences in Europe, an annual media open
house in New York featuring all 28 Global Cruise Line |
Members, and a media breakfast in Milan — to share news
and educate the media about the cruise industry. In
the U.S., CLIA partnered with Cruise Critic, the world’s
leading cruise review site and on line cruise community, to
answer five of the most frequently asked questions about
cruising. Other 2016 media highlights include coverage in
The New York Times, The Telegraph, Australian Financial

Review and Folha de Séo Paulo.

18| ik
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CLIA creates awareness and demand for cruise travel, promoting the 2 rour
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many options, destinations and experiences to travelers who have never

cruised before, as well as returning cruisers. We interact with news
outlets and travel influencer’s around the world to share information,

tell interesting stories, and increase visibility for the industry.

CCINNJ ﬁg% YAHOO!  @he MiamiHerald

M Ehe New Jork Times THAV[I_ WEEKI_Y @

PLAN A CRUISE o

MONTH

Plan a Cruise Month, CLIA's global celebration, generates excitement about cruise travel and showcases travel agents as the best way to book

cruise vacations. Via media stories, social media content, marketing support for travel agents and cruise offers, CLIA demonstrates there is a

cruise for every style and budget. For the second year, CLIA engaged consumers via #cruisesmile, a digital and social sweepstakes offering

cruise lovers the chance to win a cruise vacation each week during the month of October. CLIA reached an estimated 315 million consumers

during the global, month-long campaign.






THE CRUISE INDUSTRY CHARITABLE FOUNDATION

The Cruise Industry Charitable Foundation (CICF) focuses its efforts on improving the quality

~
—
of life in the communities served by the cruise industry. Last year, CICF provided over 50 4
N

different organizations with charitable grants.
— CRUISE INDUSTRY
CHARITABLE FOUNDATION
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MERCY SHIPS

Using floating surgical wards to transform lives and serve nations, Mercy Ships
is an international organization bringing hope and healing to the world’s forgotten
poor. In 2016, Mercy Ships was once again chosen as CLIA’s ‘Charity of Choice’.
Throughout the year CLIA worked with Mercy Ships to endorse their initiatives to
deliver healthcare in developing nations and help Mercy Ships build partnerships and
spread awareness to the cruise industry around the world.

Thanks to Mercy Ships' partnership with CLIA, the following was made possible:

1.551 Free life changing surgeries performed by Mercy Ships and its
¥ all-volunteer crew in Madagascar and Benin.

1,6 24 | Healthcare participants were trained.

Mercy Ships was able to renovate and train
'l staff to launch a new women's maternal
health clinic in Madagascar.







JANUARY

CLIA hosts the inaugural Summit at Sea, a unique international networking
and educational event, for CLIA Executive Partners and Cruise Line Members
aboard the MSC Preziosa.

Together with BIMCO, ICS, INTERTANKO and INTERCARGO, CLIA publishes
the Guidelines on Cyber Security Onboard Ships. The industry-led document
outlines steps to reduce vulnerabilities and mitigate risk to the cyber
systems aboard ships.

More than 200 guests attend CLIA’s 2016 Media Open House in New York,
where — with all 28 CLIA Global Cruise Line Members represented — the cruise
industry showcases the variety of cruise ships, new offerings and destinations
available to travelers to key media and digital influencers.

FEBERUARY

CLIA releases the first of four installments of the 2016 Travel Agent Cruise
Industry Outlook Report, a quarterly research study designed to forecast
cruise industry trends among the travel agent community.

The Secretariat of the Inter-American Committee of Ports of the Organization
of American States awards CLIA the 2015 Maritime Award of the Americas,
in the Environmental Waste Management in Cruise Lines category. Cruise lines
practices "showed measurable outcome and significant sustained impact.”

CLIA hosts its annual Port & Destination Forum in London, tailored to the
needs and interests of port authorities, port agents, tour operators, tourism
organizations and other stakeholders in the Port & Destination Community.

5th Annual CLIA Australasia Cruise Industry Awards black-tie dinner in
Sydney, attended by 500 Agents, Cruise Line Executives and Executive Partners,
recognizing the best of the best of the industry.




MARCH

CLIA partners with the World Ocean Council, an international business
leadership alliance dedicated to corporate ocean responsibility.

CLIA launches Cruise Finder, a new tool providing CLIA Travel Agency and
Individual Travel Agent Members with detailed information about cruise travel
and general travel agent educational content.

CLIA joins United for Wildlife, led by Prince William, the Duke of Cambridge,
and global transport leaders in signing a historic declaration committing to the
elimination of routes exploited by illegal wildlife traffickers.

CLIA joins 30 stakeholders asking the U.S. Congress to fund the new U.S.
Customs and Border Protection staff request in President Obama’s FY 2017
budget, in order to further protect activities at America's seaports and provide
an efficient and seamless customs process for the 11 million passengers cruising
via U.S. seaports.

With the Florida-Caribbean Cruise Association (FCCA), CLIA announces a
strategic partnership to transform FCCA's guarterly magazine into a global
publication, reinforcing the cruise industry’s unified voice and offering
stakeholders an opportunity to be heard by an influential audience.

Cindy D'Aoust is appointed CLIA President and CEO. D’Aocust joined CLIA
in December 2014 and served as CLIA's acting CEO and EVP of Membership
and Operations.

CLIA forms a partnership with The Travel Institute, bringing together the
two organizations’ more than 90 years of certification and training expertise
to benefit and support certified travel professionals.




APRIL / MAY

CLIA participates in the 69th session of the International Maritime Organization
Maritime Environment Protection Committee, representing the
interests of the cruise industry on several environmental matters.

CLIA hosts the 2016 Technical & Regulatory Forum, where more than 100
delegates gathered in London to discuss a range of key regulatory and technical
cruise industry topics, including public health, the environment, technology
innovation and safety.

CLIA publishes the 2015 Australian Cruise Industry Source Market Report,
revealing that Australia leads the global cruise industry in market penetration,
with the equivalent of 4.5 percent of the Australian population taking a 2015 cruise.

CLIA releases the annual New Zealand Cruise Industry Source Market
Report, showing that a record 66,152 New Zealanders traveled on ocean
cruises in 2015, a 10 percent increase. New Zealand ocean cruise passenger
market has experienced nearly 65 percent growth over the past five years.

More than 600 delegates, including a record 470 travel agents, attend CLIA
Conference 2016 in Southampton, England. Keynote speakers were Carnival
Corporation CEQ Arncld Donald, Royal Caribbean Cruises President and COO
Adam Goldstein, and Azamara Club Cruises President and CEO Larry Pimentel.

SOURCE m.

Ocean Cruize Pazsengers
Australia 2015




CRUISE360

A PANORAMIC VIEW OF CRUISING

JUNE

CLIA publishes the annual European Economic Contribution Report, revealing
the cruise industry’s economic output in Europe has reached an all-time high.
Additionally, the cruise industry generated more than 10,000 new jobs across
Europe in 2015.

The first of three brand-new CLIA Live series kicks off in Cork, Ireland. Showcasing
14 CLIA Cruise Lines and Executive Partner sponsors, the events provide a platform for
sponsors to network and update local travel agents on their products and facilities.

CLIA Cruise Line executives, Travel Agency leaders and key suppliers and
partners engage with legislative leaders at the Congressional Cruise Caucus
on Capitol Hill in Washington, D.C. Cruise industry representatives used the
opportunity to educate lawmakers on cruising's place in the broader travel
community, its impact on the American economy and its role as a job creator.

More than 1,300 cruise industry representatives attend Cruise360 North America,
the largest and official conference of the cruise industry, featuring networking
opportunities, educational seminars and professional development opportunities.

Cruise Brothers, one of the largest family-owned travel agencies in the U.S. with more
than 3,000 cruise-focused travel agents, joins CLIA as a Diamond Agency Member.

CLIA celebrates International Maritime Organization’s Day of the Seafarer,
recognizing the approximately 200,000 seafarers sailing on CLIA Cruise Line
Members' ships worldwide and providing 24.2 million cruise passengers with
exceptional vacation experiences.

CLIA inducts Bill Smith, Rudi Schreiner, Christine Brown and Cruises & Tours
Unlimited of Jacksonville, Florida, into the 2016 Cruise Industry Hall of Fame,
recognizing their significant contributions to the cruise industry.

CLIA announces a new partnership with Marriott International, designed to
enhance CLIA’s Travel Agent Members® experience. The partnership provides
qualifying CLIA Members a variety of benefits, including commissions on qualified
hotel bookings and access to Marriott’s Fam-Tastic — familiarization rates
across Marriott’s 19 brands.




JULY / AUGUST CAREERSEASCAPE

CLIA introduces renewed agent certification programs and new live events ~@®TAKE YOUR CAREER TO THE NEXT LEVEL

under Career Seascape, a one-stop professional development platform.

CLIA takes part in the official inauguration of the Cagliari Cruise Terminal in
Sardinia, Italy.

CLIA launches the Career Counseling Program, a personalized program
offering agents one-on-one phone appointments with Professional Development
team members.

CLIA releases the 2016 Environmental Sustainability Report, detailing the
state of the industry’s environmental initiatives and its ongoing commitment
to sustainable cruising.

With the Association of Arctic Expedition Cruise Operators, CLIA participates
in Exercise Arctic Chinook, a major functional exercise focused on multinational
search and rescue readiness to respond to a mass rescue operation near and in
the Arctic. ' — .

CLIA unveils the 2016 Asia Cruise Trends Study, showing that Asian source
markets experienced a 24 percent increase in ocean cruise passengers from
2014 to 2015 and a total of 2.08 million passengers in 2015,

Regional river cruise company French America Line joins CLIA.

CLIA Luxury Cruise Ship Expo is held in Southampton, England.
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SEPTEMBER

CLIA convenes a first-of-its-kind Air Emissions Workshop at the International
Maritime Organization offices in London.

More than 100 Cruise Line Members and Executive Partners attend CLIA's
second annual Gala Dinner and Awards Ceremony in Porto Venere, Italy.

For the first time in seven years, Alaska welcomes its one-millionth cruise
ship visitor. Alaska Governor Bill Walker declared September 22, 2016
Alaska Cruise Ship Visitor Day. Cruise ships bring approximately half of all
visitors to Alaska, and cruise visitor spending generates more than $4 billion
in Alaska economic activity.

CLIA hosts the third annual Port & Destination Summit in Santa Cruz,
Tenerife, bringing together 225 global cruise industry delegates, representing 27
countries. The Summit features networking opportunities and open dialogue
on topics of crucial importance to port authorities, port agencies, tourism
organizations, destination management companies and cruise lines.

Cruise360 Australasia hosted 400 front line agents, agency leaders, and
regional Cruise Line leaders, with the keynote delivered by Cindy D'Aocust

on her first visit downunder.

CLIA introduces a new Travel Agency Membership Program, with updated
and expanded membership offerings based on travel agency member feedback.

CLIA hosts the inaugural Travel Agent Destination Summit in Puerto Rico.

CLIA visits eight ports — Kirkwall, Ullapool, Port of Tyne, Bristol, Southampton,
Portsmouth, Dover and Liverpool — in one week during the UK Cruise Relay.

Pandaw River Expeditions, specially designed luxury small ship river cruises
in Asia, joins CLIA as its newest Regional Cruise Line Member.

CLIA participates in the ABAV International Tourism Expo in Uruguay.




OCTOBER

The U.S. Senate proclaims October 2016 “Cruise Travel Professional Month.”

In North America, Australasia and Europe, CLIA successfully launches “Plan
a Cruise Month,” a multi-dimensional campaign created to help travelers
discover a cruise vacation for every travel style and budget, and provide tools,
cruise vacation offers and advice on bookings.

As part of National Plan a Cruise Month, CLIA launches the second year of
#CruiseSmile, a digital and social sweepstakes offering cruise lovers the

chance to win a cruise vacation each week during the month of October.

CLIA launches the 2017 Individual Agent Membership Program, offering
new benefits based on member feedback.

NOVEMBER

CLIA participates in the 97th session of the International Maritime
Organization’s Maritime Safety Committee, representing the cruise
industry on matters including: the adoption of STCW amendments on passenger
ship-specific training and polar waters training, and the adoption of SOLAS
amendments that will enhance the safety of passenger ships.

More than 350 Travel Agent Members attend the 2016 CLIA River Cruise
Conference in Amsterdam.

Release of the CLIA Australia Economic Impact Statement highlighting a 27
percent hike in the economic contribution of cruising, and showing that economic
output reached a record A$4.6 billion in the previous year,

Introduced the cruise industry to more than 800 attendees at Top Cruise Marseille.

More than 200 cruise industry executives come together for the 2016
Executive Partner Summit in Miami, FL.
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Cindy D'Aoust

President B CED, Crulse Lings Internatianal Association




DECEMBER

CLIA rel s the 2017 State of the Cruise Industry Outlook and Cruise
Travel Trends Forecast icating that

C Li Travel Ag nd media come

Forum in England. In addition to
5 attend the prestigious CLIA Cruise Excellence Awards,
g the ac s of Travel Agent and Travel Age

CONGRATULATIONS toour 2016 NEW BERTHS

AmasStella AmaWaterways
AmaViola AmaWaterways
America American Cruise Line
Imagery Il Avalon Waterways
Passion Avalon Waterways
Carnival Vista Carnival Cruise Line
Danieéle CroisiEurope

Elbe Princesse CroisiEurope

Ms Déborah CroisiEurope

Crystal Mozart Crystal Cruises

ms Koningsdam Holland America Line

Seven Seas Explorer Regent Seven Seas

Harmony of the Seas Royal Caribbean International
Ovation of the Seas Royal Caribbean International
Seabourn Encore Seabourn

Sirena Oceania Cruises

Grace Tauck River Cruises

Joy Tauck River Cruises

Ganges Voyager Il Uniworld Boutique River Cruise Collection

R | 31
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2016 cLIA REGIONAL CRUISE LINE MEMBERS
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2016 cLIA EXECUTIVE PARTNER
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2016 cLIA EXECUTIVE PARTNER
DIAMOND MEMBERS
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THANK YOU 10 0UR SPONSORS

Port Canaveral

Port Canaveral is one of the world’s fastest growing cruise ports and in 2016 hosted 4.2 million cruise guests. Having just
completed $85 million dollars in upgrades to Cruise Terminals we now have some of the most technologically advanced
infrastructure in the industry. Less than one hour from the “Theme Park Capital of the World"” Orlando, with its record 66
million visitors yearly, trends indicate our cruise business will double in the future. Also, located only 20 minutes away is
Kennedy Space Center, which has undergone a rebirth and is now the future launching pad for the next generation of
manned space missions, to the moon, mars, and the asteroids. We would like to extend our congratulations to CLIA,
for the tremendous job you continue to do to promote “The One Industry, One Voice” to represent the entire global
cruise industry. We are very proud and honored to be a Diamond Executive Partner.

Port Everglades

\
(§)

PORT

CANAVERAL

Located in the second largest county in Florida, Broward County’s Port Everglades is consistently ranked as one of the
three busiest cruise ports in the world with more than 3.8 million passengers in 2016. Ten cruise lines, one ferry service and
more than 40 cruise ships sail from the South Florida seaport including: Balearia's Bahamas Express (ferry), Carnival
Cruise Line, Celebrity Cruises, Costa Cruises, Crystal Cruises, Cunard Line, Holland America Line, Princess Cruises,
Royal Caribbean International, Seabourn and Silversea Cruises. The Port’s wide-ranging fleet of cruise ships provides
guests with an array of cruise vacation choices from the sunny Greater Fort Lauderdale, Hollywood and Dania Beach area.
View details on the latest cruise offerings at porteverglades.net or contact us by emailing PortEverglades@broward.org.

Port Miami

PACERT EVERGLADES\

BROWARD COLUNTY, FLORIDA
Florida’s Powerhouse Port”

Cruise Capital of the World, continues to expand as the world’s leading cruise port. Last year, PortMiami welcomed nearly
5 million multi-day passengers from the most distinguished cruise lines. CLIA's economic impact study shows the powerful
impact of the cruise industry on the State of Florida and the opportunity for continued growth worldwide. PortMiami
continues to be a proud Diamond Executive Partner of CLIA.

6\\ PORTVIAN



CRUISE LINES

INTERNATIONAL

ASSOCIATION
1201 F Street NW, Suite 250
Washington, DC 20004

United States
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